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PRESENTATION

BRANDON is one of the few companies specializing in Brand Engagement, Design & Fit out . The synergy within these disciplines is an
enormous value to our clients since they are able to be consistent in any aspect of their brand and show to their visitors / costumers
the company identity in the brick and mortar or digital fields. Brandon has its own construction engineering team allowing be
consistent in the work quality since beginning to the end of the project.
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PRESENTATION

The qualifications of the Company include: one-level professional contracting for building
decoration and decoration engineering, one-level professional contracting for electronic
and intelligent engineering, one-level professional contracting for fire protection facilities
engineering, one-level professional contracting for curtain wall engineering, one-level
professional contracting for special engineering (structural reinforcement), two-level
general contracting for construction engineering,
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The company adheres to the market-oriented management standard of "three in one" of
ISO9001 quality management system, 1IS014001 environmental management system and
OHSAS18001 health and safety management system.
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BUSINESS SCOPE
2E3CH

*Brand Engagement

*Brand Activation . . DR *Furniture
.~ . . e Production / Project o
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WHY US ?

Our team has wide experience working with Developers, Brands and Design / Construction companies, we got the
criteria to see a problem in different perspectives. BRANDON has passion for creating experiences, experiences will make
you remember the Brand and talk about ! . Our services blend Design, Production and Project Management as a unigue
premium experience for our clients.
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TEO ROJAS

BRANDON
Founder

Teo Rojas is BRANDON founder, an architect born in Pery, trained in Las Vegas (USA) with 16 years working experience,

focusing the last 10 years in luxury brands and real estate developments, with projects in the Americas, Middle East and
Asia.
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His expertise includes Branding & User Experience , Design, Construction and Project Management. He has been
working for different brands developing their facilities / infrastructure, such us : Salvatore Ferragamo, Tommy Hilfiger,

Polo Ralph Lauren in the Americas and Zara ( Inditex Group ), Versace & Fendi in Asia Pacific and workplace and shopping
Center Projects as well.
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Teo has traveled widely, which allows him to know deeply about customer experience, design methods and construction
techniques, he has passion for creating customer feelings reflected in spaces and components, currently he receives
invitations for giving lectures in Marangoni Fashion Institute, Raffles Design Institute, China International Furniture Fair in

Shanghai, Retail Fulfilment Forum & China Coworking Development Forum. Currently he is mentoring different startups
under WeWork Labs Platform.
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TINAYAN

Client Relations

Tina is part of Brandon client relations, she has
wide experience in building communication
channels between client and companies.
Before joining Brandon, she was part of
different high end stores and handling clients
relations and corporate accounts.
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Selected Projects Education

Viking Office and Experience Center. lJiangsu University
IT Consultis Office . Accounting Degree.
Covestro Experience Center.

Luxottica Office & Experience Center.

Languages Spoken

Chinese
English
Spanish
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' Education
Mauricio joined Brandon as Project Manager in Selected Projects

2020. - Viking Office & Experience Roma Tre University
He has over 8 years experience in high level Center.
corporate interiors and 5 years experience in - Cadore Interiors Showroom.  E|ectronic Engineering Degree.

private luxury interiors. - Luxottica Office & Experience Certified HSK—Chinese.
Responsible for construction project management Center

and support in quality inspection and assurance. . Kalea Showroom.
His expertise has been involved in projects in - Liverpool Office
China, Hong Kong and Mexico. He supports in

cross cultural understanding and communication

between multi cultural / multi language parties.

Rome -Italy

. _ He is fluent in mandarin making stronger the close Languages Spoken
Mauricio Martinez management skills within our construction local
Project Managament team. English
Spanish
Chinese
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Jack Liu
M&E Engineer

Selected Projects

- Viking Office & Experience
Center.

Luxottica Office & Experience
Center

Kalea Showroom.

- Liverpool Office

Jack joined Brandon as M&E engineer in 2019.
He has over 10 years experience in high level
corporate interiors and commercial projects.

Responsible for the mechanical , electricity and
data engineer.

Education

Nanjing University.

Languages Spoken

English
Chinese



Selected Projects Education

Ceci has been engaged in interior design for - Viking Office & Experience The University of Visual Arts
nearly 5 years, have participated in many Center. Architecture & Interior Design
large-scale projects and set up a solid - Cadore Interiors Showroom. Degree.
professional competence for projects in - Luxottica Office & Experience
interior design and construction drawings. Center
U ) - Kalea Showroom.
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OUR TEAM
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Connecting client needs with the end-product is our

final goal in every project
and workflow has all been d

related criteria.

OUR GOALS
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OUR PROCEDURE
HAIRVERF

Communication, coordination, and foresight are all qualities to ensure outstanding results.
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Project Manager
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OUR DOCUMENTS
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Progress Reports
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Project Schedules
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We love to keep our clients well informed
on the progress of their investment.
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Safety is of the utmost importance
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Safety Reports
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at each of our work sites.
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Material Lists

PR 2

We are clear and concise about our material selections,
only dealing with recognized suppliers considering low
maintenance and long life standards.
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SUSTAINABILITY
A

Sustainable Water Indoor Materials & Energy & Innovation & Awareness &
Sites Efficiency Environmental Resources Atmosphere Design Education
Quality
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WARRANTY
R
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The relation between Company and Client continues after finish the Project
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At the end of the warranty period, clients can still sign a maintenance contract with the team if you are satisfied with our
service. This contract offers a regular inspection service every 3 months. If any problems are found, our specialist will provide a
guotation and commence maintenance at once after approval is obtained.
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Our team will always be on hand to answer any questions or address any concerns that might arise, post-construction.
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SPACE MANAGEMENT
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...0ptimizing Space & Time
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Examples of Outputs & Results

24th
Week 4 . Jul . 2017 .m
AM PM
Desks With No Occupancy 172 181
Desks With Low 1o Med Occupancy 14 10
l
— Tables and Raw Data
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SPACE BRANDING & ENGAGEMENT
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...More than just a Logo.
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FIT OUT / CONSTRUCTION
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...The way we do it.
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Specifications in Elevations and Sections
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Specifications in Elevations and Sections
WA SR FEIEN Sk

|
I .
| J u W28/
[TIT1 )
ETF L - _ _ { Eﬁ :_.-"Ex_l
& = I_rDT-J EIZ - = l_..x_ﬁ__.- I::L
} | | LR RN
; K ez,
| R v 1 N | l
] 2 W 5 i
g \ _ — : t : :D;F-_ﬁﬁ
|£qr§‘ | wnscumst-cure [ERSETE :‘ 3 |
- \4 T %‘( —r || .
JFFL e e H—g—;— =i ey .
_. A ¢ T S
5 o7 g
1S < I
= i ;..-' : : "'i -
| L 44 AR — : , _
L TmEEs FTi B | | 3
—AREEN £ FHNm % 5

| ——————
=
f
’ﬂ
#

I
—ARHER ARRIGH — Z@HNO0 — KT H& — BERLAT —AREEN 2 A FEWIE — KT IS — HE ¥l KT — BN O —AER :) r a n d U n

ACTIVATION + MANAGEMENT



Site Marking and Inspection in different Project Stages
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Construction Details according Project specifications
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Taking care of details can not be seen but will be part of the identity of the Brand, covering the low
maintenance and long lasting life of the Project
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Correct handling of materials and finishes will guarantee low material waste and care of the

already installed materials.
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Communication — With our clients trough site meetings reports
With our team and 3th parties for a smooth construction process.
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Material samples board, list and other project features.
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Protection for areas that uses substances or air is not suitable. Also protection of current facilities,
such as Air condition system, fire system, etc
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CASE STUDY

SKYPALACE OFFICE
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ey BONA OFFICE
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AGROSUPER
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LUXOTTICA
OFFICE
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LUXOTTICA
EXPERIENCE CENTER
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ENTRANGE

randon

ACTIVATION + MANAGEMENT



‘ . - -
= ..i"".!"“ § s e
= 1B

‘L1 ".til' "} :

EACH OF QUR
PASTA SAUCES,
SOUPS AND
GRATINATI
ARE PREPARED
WITH PASSKON
AND CAREFULLY
SELECTED
INGREDIENTS,
FOLLOWING
THE ORIGINAL
ITALIAN FAMRLY
RECIPES OF FO0D
VENDING OWNER,
NECOLA COPPI
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MANGO CHILI
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VIKING CRUICES OFFICE &
EXPERIENCE CENTER
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BAYER
COVESTRO
EXPERIENCE CENTER
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1.- Seed Wall + 3C Wall
Interaction method : Touch + push&pull
RO FTI 0 EEER
Moving components: Screen on rails

BoElr B LHES

. 1

’
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4.- Consumer Island ;HZE & S5
Interaction method :Touch®X G 5T ; AR
Moving components: none Zs1H4 : o
Interactive part: Screen (transparent LCD screen )X B 247> . RE ( BHRK &

Drandon
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7.- IT Pillars ITSZ2 1%
Interaction method :Touch & G 5 I, : A=
Moving components: none ZB&IHH : I

Interactive part: Screen (transparent LCD screen ) 22 527 : R= ( &% &)
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Leroy Merlin
MultiStore Fit out
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BEATS
by Dr Dre
Roll out Popup Shop

branddn
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Pop Up Shop Roll Out

The Lifestyle brand BEATS by Dr. Dre make a roll out campaign with pop up shops located mainly in Shopping malls across China, we were
in charge of the production and setting up the shops in different locations.

-

SITE PICTURES

SITE PICTURES Drandon
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SMART INTERACTIVE
POP UP

HRERR A LE

The thematic pop up can be focus in different items of the brand, this pop

up have a temporary exposure of each theme, from weeks to couple of
months .

TR L OISR EMERNARIE - XM EEXNET D EREE—
NMERESS - AJLERIJLTA -

Users have also the option to shake their phone and get more
information about the Brand and the displayed products, with an option
to win their favorite item after the themed pop up ends.

FAFPA S DIEZFZEDNF - RNEZRTmBAMENmNER - &
FHEHEOSGRGE  oJUEEMIZGPENEMm

branddn
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INTERACTIVE
WINDOW

AR H &[]

Emotional Message
BRER

After shaking the phone the physical pop up goes digitally
to the phone !

Users are taken to a landing page for a short video
introduction of the brand, teaching about who is the
brand and waking up emotions.

EFIGE  KEFO="®FI EBmEn | HR#
m a2 —NEMEIE - WE—EERNmET AU
HIEmMBWSHEZERP B -

Also can gives “ like “ to the product they would like to
know more or try when they are the VIP guest, or even

be a winner of the special gift |

o] DIXH I VBB E S E WA~ miric =N,

SfI2VIPEA - tE2SRE IR EEHRIX m
I

Our Web development will give the users data to the
Brand for sales follow up and merchandising
optimization.

BAIOWSEH 2 NREP R EmBLEE - DUEHRHITHE
EIREMNBEEMEE -

PLAY VIDEO

Educate {5 1&

Teach who is the Brand and its
DNA

220 A R A

dlinl

= RENZE -

Engage 5

Rise / Wake up emotions
within User and the Brand.

RAMZUHF SmhEENEZ -

Communicate 33t
Become also a commication
platform with the Brand and the
User.

A% A an i S E B & 2 Bl

N7 4
1T [
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RECOGNITION

23 PROJECTS FINISHED IN 2020-2021 FOR CIBES TECHNOLOGY
BRANDON RECEIVED RECOGNITION LETTER FROM CLIENT AS TRUSTFUL SUPLIER
2020-2021 F 23 MR EFRARINMBMMAZES LENE Y2 /EN O EHEN ERIIA D] R

i

Drandon

Dranqwn

Acceptance of Project
HEVY
Acceptance of Project
TEBH
After project meeting hold on September 06,2021 and discussing the end of the profect, this letter is
to certify Shanghal Shawroom MT1-203 construction has been completely done under our scope of
. works and accepted.
Acceptance of Project 7

>S50 &T9 A6 H¥EHMARQWS, The TRHGRES). SSEaiEr L MT1203 #5415
RERY After project moeting hold on September 06, 2021 and discussing the end of the project, this lettes is HRNNTESTESH, BEHBIK

to certify Shanghai Showroam MT2-209 projoct management has been completely done under our
scope of works and accepted

fF 00 5386 BFTATHSIY, i THEHSESS, Fi% MT2-200 s ili k-3 We are thankful for the cpportunity o serve you and be part of your amazing project
After project meeting hold on September 06,2021 and discussing the end of the profect, this letter i REBHN. HEREEWRHESFAERNOLAEZTERR, BRION ELEESFELERIAOHBRAH -6, ROOIFER.

to certify Shanghal Shawroom MT1-203 construction has been completely done under our scope of
works and acoepted.

X 3 e Caey : z We are thankful for the opportunity to serve you and be part of your amazing project
ETIASHSTMAARWS, e THRHRRERS. ESEAEE LS MT1203 54150

HEVNIEZTE =R, BBl REXZRMH IR AERDACHRE H 0D, BRODFSEXN.

We are thankful for the cpportunity 1o serve you and be part of your amazing project
EOEESFELERIAOHEEB—-6h, ROOFER.
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RECOGNITION

BRANDON WAS INVITED TO DESIGN SHANGHAI EVENT IN 2021 AS EMERGING COMMERCIAL FIRM
HEMRBIE T2021F 1R DBER 1FAMAKEWAE]

design

SHANGHAI

RitLs

BRAND EXPERIENCE + WORKPLACE

A MIX FOR ENGAGEMENT
FRIDAY
Session : Presentation Zone ™
kY Venue : H2-M88
Date : June 04 JUNE
USE THE OR-CODE FOR Time : 2:00 - 2:30 pm _

TICKET PURCHASING




THANKS
EIREN

www.brandon-china.com

s SRR KRS RS SR AE 124 - 174200042
12F, Yueshang Plaza - No.1 South Wuning Road.
Jing'an District - Shanghai 200042 — China



